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R&L Group at the 
BBC World Service Trust

• Established January 2005

• Team members in: Abuja, Basra, Dar es Salaam, Delhi, Dhaka, 
Kabul, London (HQ), Luanda, Phnom Penh

• 25 staff members in total

• Qualitative and quantitative research across all Trust 
interventions

• National surveys in 2005: Bangladesh, Burma, Cambodia, India, 
Iraq, Kenya, Nigeria, Tanzania

• Focus for 2006  - dissemination of learning 
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Cambodia: Donor Challenge

Project components include: 

• Increasing the availability of essential health care services
• Support for equity funds to help the poor access health care
• Support to the Ministry of Health to plan, manage, finance 

and monitor progress in the sector. 

Part of a larger DFID Country Strategy which:  

• Supports the implementation of the Government’s 
Health Sector Strategic Plan

• Aims to strengthen health sector development to 
increase access to quality health services especially for 
mothers and children



Challenge: Behavior Change

Together with ARI and vaccine preventable diseases, diarrhoea  
causes half of child mortality

• Together with ARI, diarrhoea accounts for 55% of paediatric 
consultations 

• Under 5s average 4+ episodes per year (i.e. 8 m cases per year)

• 18.9% incidence in under 5s previous 2 weeks

• 17.8% of these received ORS

• 3.8% of hospital inpatient cases; 0.5% hospital mortality

• Limited access to improved sanitation (urban 56%, rural 26%)
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Television spot

Response: BBC World Service Trust 
Cambodia MCH Campaign

Television drama: Taste of Life
– 60 episodes of 30 minutes each, two 

new per week (first series)
– Second series of 40 episodes 

underway

Magazine: Taste of Life
– 5 editions printed out of 8 total

Funded by UNICEF

Television spots
– 21 different spots created

Radio spots
– 21 different spots created

Radio call-in show: First Steps
– 61 episodes of 60 minutes each



Hand Washing Song
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ARI

Response: BBC World Service Trust 
Cambodia MCH Campaign Reach

Television drama: Taste of Life
– 26% named ToL when asked in 

general what TV shows they 
watched

– 51% said they had watched ToL
when shown a picture of the cast

Television spots
– Aired 2167 times by end Aug ‘05
– Five spots seen by half or more
– 65% recognition of Srey Touch

Radio spots
– Aired 14336 times by end Aug ‘05
– 22% recalled spots unprompted
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 What are things people can do caring for a baby or a young child 
(less than 5 years old) to help the baby or child be healthy?

Baseline
Unexposed
Exposed

Sig. Level: 95%

Sig. Level: 99%
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Have you done anything in the past 6 months to prevent diarrhoea in 
your children? What have you done?
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Has your child ever had diarrhoea?  
If yes, what did you do last time your child had diarrhoea?

Baseline

Unexposed

Exposed

Sig. Level: 95%

Sig. Level: 99%
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Have you ever heard of Oralit/SRO?  
If yes, how do you make Oralit/SRO?

Baseline

Unexposed

Exposed
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  Have you heard of ARI?  
If yes, what are the symptoms?

Baseline

Unexposed

Exposed

Sig. Level: 95%

Sig. Level: 99%



Strategic Considerations

• Develop a practical field-based model of impact that acknowledges the complexity of 
social change and behaviour change on the ground

– Consider cost, time, target audience etc.

• Create customised interventions (content and format) that are designed to deliver 
impact to a variety of audiences with varying objectives

– Consider an index or taxonomy of impact

• Invest in understanding how impact occurs not only substantiating that it does
– Conduct post-intervention diagnostic assessment with individuals

• Recognize that information interventions can have a stabilizing/reinforcing effect as 
well as a change effect

– Define impact in terms of change and stability

• Identify intervention as part of broader donor strategy
– Encourage strategy-wide impact assessment




